
Master of Arts
Human Geography

GLOBALISATION, 
MEDIA & CULTURE

JOIN US IN MAINZ…

Are you interested in a scientifically founded, critically-
reflected culture- and media-geographic education? Then
join us in Mainz for your Master studies!

All you need is a Bachelor's degree in a (if possible) social
or cultural science discipline and a great curiosity to
explore the world through the lenses of Human, Cultural, 
and Media Geography.

We offer you the opportunity to approach exciting
phenomena of global society through practice-based
research projects in an internationally oriented
environment. 

Don‘t hestitate to contact your academic advisor if
you have any questions concerning the programme,
application, or your study planning:

Dipl.-Geogr. Elisabeth Sommerlad

Academic Advisor Master of Arts
Institute of Geography
Johannes Gutenberg-Universität
Johann-Joachim-Becher-Weg 21
D-55099 Mainz

Phone: + 49 6131-3922162
Mail: e.sommerlad@geo.uni-mainz.de

Further Information:
http://www.geo.uni-mainz.de/ma-geographie/

QUESTIONS?



ABOUT OUR MASTER…

The Master's degree programme is a modular course of studies. A total of 120 credit points are allocated in the following eight
modules: A detailed explanation of the programme can be found online.

PROGRAMME STRUCTURE

The aim of the Master's programme "Human 
Geography: Globalisation, Media and Culture" is to 
deal with the new complexity and entanglement of 
global dynamics. You will learn an extraordinary 
combination of competences for theoretical and 
empirical research, combined with the practical use of 
media technology. 

We encourage our students to go abroad to gain 
international experience. We give you the opportunity to
obtain study and research experience outside of the 
ordinary university context. 
Our Research Workshop takes you to places all over the 
world.
Additionally, you have the opportunity to spend a 
semester abroad or to do a vocational internship in the 
third year of study. 

GOING ABROAD…

M1: Geography and 
Globalisation

M2: Globalisation and 
Media

M3: Globalisation and 
Culture

M4: 
Lecture Series

M 5: Applied Media
Geography

(2 out of 4)
M6: Globalisation and Region:

Research Workshop
Fundamentals
of audio-visual
production & 
Campus TV

Digital 
Geography

Film 
documentary

Social Media 
Geography

M7: Raising Levels of Professional Qualifications

M8: Master‘s Thesis

Our research-led teaching is characterised by 
international topics.
In addition to lectures by national and international 
experts who report on their current research as part of 
our weekly lecture series, international visiting 
scientists regularly complement the courses offered at 
the Geographical Institute. 

In the Master’s programme, we approach 
globalisation, media, and culture at different levels 
(social, cultural, (geo-)political, economic) and we deal 
with topics such as:

• Arrangement between culture, space and society

• New spatialities for virtual and real-world 
exchanges and networks

• Sociocultural diversity, cosmopolitanism

• Potentials and challenges of a borderless world

• Entanglement between the global entertainment 
industry and everyday life

• Critical awareness towards digital culture and social 
media contents 

STUDYING INTERNATIONALLY...
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